
T h e  I n t e r n a t i o n a l 
T y p o g r a p h i c  S t y l e
The International Typographic Style, or Swiss Style, developed out of the mod-
ernist aesthetic of simplified layouts with an emphasis on text, negative space, 
and objective imagery; contributors to the movement aimed to create a unified 
international style based on clear visual communication. Early influences of the 
style include Jan Tschichold’s Die neue Typographie (1928), and Herbert Mat-
ter’s poster and brochure designs for the Swiss National Tourist Office (1934). 
Many works in the International Typographic Style featured typography as a 
primary design element; they were also marked by the use of a mathematical 
grid to provide an overall orderly and unified structure, sans serif typefaces, 
asymmetrical compositions, and black and white photography in place of drawn 
illustration.The overall impression was tightly structured and serious, and it 
proved perfectly suited to the increasingly global postwar marketplace.
Armin Hoffman & Emil Ruder
Together these designers founded the Schule fur Gestaltung (School of Design) 
in Basel, Switzerland in 1947. Hofmann’s compositions were often black and 
white, gridded, and made use of typography and objective photography to great 
extent. Ruder was heavily influenced by Bauhaus graphic design, as he was a 
pupil of Johannes Itten while studying in Zürich, and believed typography should 
be functional.
Josef Müller-Brockmann 
A key figure in the evolution of the International Typographic Style,   his Ton-
halle concert posters early in his career were strictly gridded, limited to the 
Akzidenz Grotesk typeface, and succeeded in visualizing the musical content 
being advertised in the posters as a graphic element. In 1957, Müller-Brockmann 
began teaching graphic design at the Kunstgewerbeschule in Zürich where he 
had previously studied under Keller, and indeed he took over Keller’s teaching 
position. He later opened his own design firm, Müller-Brockmann & Co., and was 
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The International Typographic Style, or Swiss Style, 
developed out of the modernist aesthetic of simpli-
fied layouts with an emphasis on text, negative space, 
and objective imagery; contributors to the movement 
aimed to create a unified international style based on 
clear visual communication. Early influences of the 
style include Jan Tschichold’s Die neue Typographie 
(1928), and Herbert Matter’s poster and brochure 
designs for the Swiss National Tourist Office (1934). 
Many works in the International Typographic Style 
featured typography as a primary design element; 
they were also marked by the use of a mathematical 
grid to provide an overall orderly and unified struc-
ture, sans serif typefaces, asymmetrical composi-
tions, and black and white photography in place of 
drawn illustration.The overall impression was tightly 
structured and serious, and it proved perfectly suit-
ed to the increasingly global postwar marketplace.
Armin Hoffman & Emil Ruder
Together these designers founded the Schule fur Ge-
staltung (School of Design) in Basel, Switzerland in 
1947. Hofmann’s compositions were often black and 
white, gridded, and made use of typography and ob-
jective photography to great extent. Ruder was heav-
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Josef Müller-Brockmann 

A key figure in the evolution of the International Typographic Style,   his Tonhal-
le concert posters early in his career were strictly gridded, limited to the Akzi-
denz Grotesk typeface, and succeeded in visualizing the musical content being 
advertised in the posters as a graphic element. In 1957, Müller-Brockmann began 
teaching graphic design at the Kunstgewerbeschule in Zürich where he had previ-
ously studied under Keller, and indeed he took over Keller’s teaching position. He 
later opened his own design firm, Müller-Brockmann & Co., and was instrumental 
in propagating the Swiss design aesthetic beyond Switzerland by founding and 
co-editing the Neue Grafik (New Graphic Design) journal, of which each issue was 
printed in German, English, and French.
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Together these designers founded the Schule fur Gestaltung (School of Design) in Basel, Swit-
zerland in 1947. Hofmann’s compositions were often black and white, gridded, and made use of 
typography and objective photography to great extent. Ruder was heavily influenced by Bauhaus 
graphic design, as he was a pupil of Johannes Itten while studying in Zürich, and believed typog-
raphy should be functional. Josef Müller-Brockmann A key figure in the evolution of the Interna-
tional Typographic Style,   his Tonhalle concert posters early in his career were strictly gridded, 
limited to the Akzidenz Grotesk typeface, and succeeded in visualizing the musical content being 
advertised in the posters as a graphic element. In 1957, Müller-Brockmann began teaching graph-
ic design at the Kunstgewerbeschule in Zürich where he had previously studied under Keller, and 
indeed he took over Keller’s teaching position. He later opened his own design firm, Müller-Brock-
mann & Co., and was instrumental in propagating the Swiss design aesthetic beyond Switzerland 
by founding and co-editing the Neue Grafik (New Graphic Design) journal, of which each issue was 
printed in German, English, and French.
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The International Typographic Style, or Swiss Style, developed out of the modernist aesthetic of simplified 
layouts with an emphasis on text, negative space, and objective imagery; contributors to the movement 
aimed to create a unified international style based on clear visual communication. Early influences of the 
style include Jan Tschichold’s Die neue Typographie (1928), and Herbert Matter’s poster and brochure 
designs for the Swiss National Tourist Office (1934). Many works in the International Typographic Style fea-
tured typography as a primary design element; they were also marked by the use of a mathematical grid to 
provide an overall orderly and unified structure, sans serif typefaces, asymmetrical compositions, and black 
and white photography in place of drawn illustration.The overall impression was tightly structured and seri-
ous, and it proved perfectly suited to the increasingly global postwar marketplace.
Armin Hoffman & Emil Ruder
Together these designers founded the Schule fur Gestaltung (School of Design) in Basel, Switzerland in 1947. 
Hofmann’s compositions were often black and white, gridded, and made use of typography and objective 
photography to great extent. Ruder was heavily influenced by Bauhaus graphic design, as he was a pupil of 
Johannes Itten while studying in Zürich, and believed typography should be functional.
Josef Müller-Brockmann 
A key figure in the evolution of the International Typographic Style,   his Tonhalle concert posters early in 
his career were strictly gridded, limited to the Akzidenz Grotesk typeface, and succeeded in visualizing the 
musical content being advertised in the posters as a graphic element. In 1957, Müller-Brockmann began 
teaching graphic design at the Kunstgewerbeschule in Zürich where he had previously studied under Keller, 
and indeed he took over Keller’s teaching position. He later opened his own design firm, Müller-Brockmann 
& Co., and was instrumental in propagating the Swiss design aesthetic beyond Switzerland by founding 
and co-editing the Neue Grafik (New Graphic Design) journal, of which each issue was printed in German, 
English, and French. Together these designers founded the Schule fur Gestaltung (School 
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